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1. ETHICAL STANDARDS

ltalpizza S.p.A. (hereinafter referred to as “ltalpizza” or “the Company”) has always been
committed to producing high-quality food products, placing primary focus on the raw materials
used and on the production process, while never neglecting issues relating to the protection of
the environment and human dignity.

In order to clearly and transparently define the set of values that inspire the Company in
achieving its objectives, these Ethical Standards have been established. Compliance with these
principles is of primary importance for the correct functioning, reliability, reputation, and image of
Italpizza, both internally and externally — all factors that represent the foundation of its present
and future success and development.

The adoption of specific behavioural principles also represents the Company’s commitment to
preventing the offences referred to in Legislative Decree No. 231 of 8 June 2001 (“Decree 2317).

The Ethical Standards are coordinated and integrated with the Organisation, Management and
Control Model adopted by the Company under Decree 231, as well as with ltalpizza’s internal
corporate procedures, operational manuals and internal regulations.

11 TO WHOM DO THEY APPLY

These Ethical Standards apply to the Company’s corporate bodies, management, control bodies,
employees, directors, collaborators, as well as external consultants, business partners, agents,
suppliers, customers and, in general, all third parties with whom the Company maintains
contractual relations in the pursuit of its corporate objectives involving the performance of
services or activities in the name and on behalf of the Company (“Recipients”).

2. GENERAL PRINCIPLES

Below is a summary of the fundamental principles and values recognised and shared by
ltalpizza.

Legality Compliance with all applicable laws, regulations,
administrative provisions and normative requirements
in all countries in which ltalpizza operates.
Responsibility Act responsibly and professionally, with full respect for
professional ethics and deontological principles,
refraining from carrying out any act that may be in
conflict of interest with Italpizza.

Honesty and Fairness Comply with Italpizza’s procedures, protocols,
corporate documents, operational manuals and internal
regulations.

Those acting by virtue of powers of attorney or
delegated authority must adhere strictly to the mandate




Transparency

Integrity

Reliability

Impartiality

Respect

Environment and
Safety

Quality

Social Responsibility

formally conferred by Italpizza, acting in full compliance
with and within the limits of such powers.

Provide clear and transparent information to
stakeholders regarding the Company’s situation and its
economic and management performance, without
favouring any interest group or individual.

Consider ethics as a matter of primary importance for
ltalpizza.

Behaviours that, although seemingly aimed at favouring
the Company, are in conflict with the applicable laws or
with the Code of Ethics, will not be tolerated.

Ensure that all stakeholders can rely on the fulfiiment of
commitments made, and that there is full consistency
between what was initially proposed and what is
subsequently implemented, thereby promoting the
establishment of a relationship based on mutual trust.

Do not introduce any form of discrimination based on
age, gender, race, ethnicity, nationality, political
opinions and/or religious beliefs when making
proposals, taking decisions, or carrying out actions
towards internal collaborators or third parties.

Consider mutual respect as an essential requirement in
corporate life.

Bullying, threats, or behaviour aimed at influencing
others’ actions in a manner contrary to the law or to the
Code of Ethics, as well as insulting or otherwise
offensive conduct that may harm the dignity or
personality of others, will not be tolerated.

Ensure safe and healthy working environments and act
as a responsible organisation towards the environment.
Respect and promote all laws and regulations relating
to environmental protection, safety and health.

Striving for high-quality standards in all production and
service processes.

Engage in socially responsible sourcing practices,
based not only on what is prescribed by law, but also
on conduct that is ethically expected as a general rule,
promoting and safeguarding human rights and the
wellbeing of communities.

Italpizza complies with the applicable regulations
regarding child labour.




3. RELATIONS WITH AUTHORITIES, PUBLIC ADMINISTRATION
AND PRIVATE ENTITIES

34 ANTI-CORRUPTION

Italpizza firmly condemns all forms of corruption, whether involving public or private entities.

3.2 RELATIONS WITH CUSTOMERS, SUPPLIERS, EXTERNAL COLLABORATORS AND
BUSINESS PARTNERS

Italpizza is committed to ensuring that all relationships, including commercial ones, maintained with
national and international entities — customers, suppliers, external collaborators and business
partners — are conducted in full compliance with applicable laws and regulations.

The selection of suppliers, external collaborators and business partners is based on principles of
objectivity, competence, cost-effectiveness, transparency, fairness and quality of goods or services,
and takes place in accordance with the Company’s related policies.

Relationships with customers are guided by the goal of full satisfaction of their needs, with the
objective of establishing a solid and lasting relationship founded on the general values of fairness,
honesty, efficiency and professionalism.

ltalpizza is committed to ensuring the highest quality standards for all products sold.

3.3 RELATIONS WITH PUBLIC ADMINISTRATION

Business negotiations and relations with Public Administration, Authorities and Institutions of the
countries in which Italpizza operates, as well as with employees or persons acting on behalf of and
in the name of the Public Administration, Authorities and Institutions (“P.A.”), shall be conducted in
accordance with the law and must comply with the principles of transparency, fairness, loyalty and
verifiability.

Contacts and relations with the P.A. may only be initiated and maintained by individuals who have
been formally authorized to perform such activities.

In any case, the following actions must not be undertaken, either directly or indirectly:

e offering commercial, employment or training opportunities, gifts, or any kind of benefit or
advantage to P.A. personnel, their family members, or third parties connected to them;

e improperly influencing the decisions of the P.A., soliciting or obtaining confidential
information;

e seeking or establishing personal relationships of favor, influence or interference capable of
conditioning, directly or indirectly, the outcome of the relationship



3.4 RELATIONS WITH REGULATORY AND SUPERVISORY AUTHORITIES

The Company is committed to full and scrupulous compliance with the rules issued by Supervisory
Authorities and Regulatory Bodies responsible for ensuring adherence to the laws in force in the
sectors connected with its activities, providing the highest level of cooperation and transparency.

Recipients must refrain from denying, concealing, or delaying any information requested by the
aforementioned Authorities or other regulatory bodies during their inspection activities and must
actively cooperate throughout any investigative procedures.

3.5 RELATIONS WITH JUDICIAL AUTHORITIES
ltalpizza promotes the value of loyal cooperation with the Judicial Authorities.

The management of relations with the Judicial Authorities is reserved exclusively for the Company
functions specifically entrusted with this responsibility.

Recipients are required to provide the utmost availability and cooperation during any checks or
inspections.

It is strictly prohibited to undertake any initiative aimed at inducing a person who is required to
testify before the Judicial Authorities to refrain from doing so, to give false testimony, or to withhold
relevant information of which they are aware.

3.6 RELATIONS WITH INTEREST GROUPS

In compliance with the principles of integrity, transparency and fair cooperation, ITALPIZZA engages
in dialogue with political forces and organized expressions of civil society, and encourages open
communication with trade unions and professional associations, without any form of discrimination
or unequal treatment, and always in accordance with legal provisions.

3.7 GIFTS AND HOSPITALITY

It is not permitted to offer or provide gifts, benefits or any form of advantage, directly or
indirectly, to public or private employees, public officials or institutional representatives, in
order to influence any act related to their duties.

In line with Company policies, commercial courtesy gestures such as gifts of modest value
are allowed, provided that they are not intended to influence the recipient’s independent
decision-making and cannot, in any case, be interpreted by an impartial observer as an
attempt to obtain undue advantages or as a source of embarrassment or obligation for
ltalpizza.



In any case, any gift offered by Italpizza must be expressly approved by the responsible
manager and properly documented, so as to allow the appropriate checks, in accordance
with Company policies.

Anyone receiving gifts, or offers of gifts or benefits that cannot be considered simple
commercial courtesies of modest value, must refuse them immediately and inform their
direct superior or the Supervisory Body without delay.

3.8 DONATIONS AND SPONSORSHIPS

Donations to charitable organisations and institutions are permitted only when they aim to
achieve social benefits and to demonstrate the Company’s social and civic responsibility, or
when they serve educational purposes, and they are governed by a specific procedure.

ltalpizza may decide to provide contributions and sponsorships to support initiatives
proposed by public or private entities and by non-profit associations, duly established,
which promote the values that inspire these Ethical Standards.

All such activities must comply with applicable legislation and internal procedures and be
appropriately publicised.

3.9 FAIR COMPETITION

The principles of the free market and fair competition are among the fundamental values of the
Company.

Italpizza acts in full compliance with the provisions of the applicable antitrust regulations and is
committed not to unfairly damage the image of competing companies or their products.

310 INTELLECTUAL PROPERTY

The Company operates in full respect of the industrial and intellectual property rights
lawfully held by third parties, as well as of the laws, regulations and conventions — including
those at EU or international level — protecting such rights.

It is strictly prohibited to engage in conduct that may constitute a violation of works
protected by copyright law.



4. ORGANISATION AND INTERNAL CONTROL
41 GENERAL PRINCIPLES OF CONTROL

Every action taken by ltalpizza must be legitimate, consistent, appropriate, properly
recorded, and verifiable — even ex post — with regard to the decision-making,
authorisation, execution and control process.

The Company’s business processes and activities are based on the following general
principles of the internal control and risk management system:

o Segregation of duties: responsibilities must be clearly separated between those
who execute, those who control, and those who authorise the process.

¢ Regulation: formal rules or established practices must exist to provide behavioural
principles and operational methods for carrying out corporate activities.

e Authorisation and signing powers: rules must exist for the exercise of signing and
internal authorisation powers, consistent with the organisational and managerial
responsibilities assigned.

o Traceability: for every operation, supporting documentation must be retained to
allow the reconstruction of sources, information elements and controls carried out,
supporting the formation and implementation of Company decisions as well as the
management of financial resources.

4.2 ACCOUNTING AND FINANCIAL STATEMENTS

The Company condemns any conduct aimed at altering the accuracy and truthfulness of the
data and information contained in financial statements, reports, or other corporate
communications required by law and addressed to shareholders, the public, supervisory
authorities, the Board of Statutory Auditors, and external auditors.

To ensure that accounting complies with the requirements of truthfulness, completeness
and transparency of recorded data, adequate and complete supporting documentation of
the activities carried out must be kept on file, in order to allow:

e the accurate accounting record of each transaction;

e the immediate identification of the characteristics and reasons underlying it;

e the easy formal and chronological reconstruction of the transaction;

e the verification of the decision-making, authorization and implementation process, as
well as the identification of the various levels of responsibility and control.



4.3 RELATIONS WITH TAX AUTHORITIES

ltalpizza promotes a corporate culture based on compliance with tax
regulations, ensuring completeness, reliability and transparency, as well as
awareness of such obligations at all corporate levels, with the aim of
establishing and maintaining a collaborative, clear and transparent relationship
with the Tax Authorities.

4.4 FINANCIAL FLOWS AND ANTI-MONEY LAUNDERING

Italpizza condemns any form of money laundering, self-laundering, or conduct aimed at
hindering the identification of money, assets or other benefits of illicit origin, and is
committed to complying with all applicable national and international laws and regulations
on anti-money laundering.

The Company promotes the adoption of all necessary precautions to verify the reliability of
the operators with whom it maintains business relationships, as well as the legitimate origin
of the capital and resources used by them in the course of their dealings with ltalpizza.

4.5 FINANCIAL REPORTING

ltalpizza is committed to complying with all directives relating to the preparation of financial
reports.

Recipients involved in drafting financial reports must operate in such a way as to avoid any
inaccuracies or misrepresentations that could compromise the true and fair representation
of the Company’s financial position.

4.6 CONFLICTS OF INTEREST

Recipients are required to avoid situations or activities in which a conflict with the interests
of ltalpizza may arise or that may interfere with their ability to make, impartially, decisions in
the best interest of the company and in full respect of the principles of the Ethical
Standards. Conflicts of interest include, by way of example, the use of one’s position in the
company or of the information or business opportunities acquired in the exercise of one’s
assignment, for undue advantage of oneself or of third parties; having direct or indirect
interests with suppliers, competitors, customers, third-party business counterparts
incompatible with the obligations undertaken towards the Company.

Situations that may involve a conflict of interest must be promptly communicated to one’s
superior or to the Supervisory Body in order to identify any operational solutions suitable for



safeguarding the legality, transparency and correctness of conduct in the performance of
activities. There is in any case an obligation to abstain from intervening in the operational or
management process in the presence of a conflict of interest.

5. HUMAN RESOURCES POLICIES
54 VALUE OF HUMAN RESOURCES

ltalpizza considers human resources the principal corporate asset and a factor of success
and undertakes to guarantee the conditions so that every person may find in the working
environment a place of serenity, harmony, identification, collaboration and professional
development.

5.2 PERSONNEL MANAGEMENT CRITERIA

The selection of personnel is carried out on the basis of the correspondence between the
profiles of competencies, capacities and characteristics required for the position and those
of the candidates encountered in the selection process in compliance with corporate
policies and in full respect of equal opportunity rules.

5.3 HARASSMENT IN THE WORKPLACE

The Company requires that in internal and external working relationships there shall be no
harassment of any kind, such as, for example, the creation of a hostile working environment
towards individual workers or groups of workers, unjustified interference with others’ work,
or the creation of obstacles and impediments to others’ professional prospects.

Sexual harassment is not permitted, meaning by this the subordination of opportunities for
professional growth to the provision of sexual favours or proposals for private interpersonal
relationships which, insofar as they are unwelcome to the recipient, may disturb their peace
of mind.

5.4 ALCOHOL OR DRUG ABUSE

Recipients must abstain from performing their work under the effect of alcoholic or narcotic
substances, or substances that produce a similar effect, and from consuming such
substances in the course of working performance. Cases of chronic dependence on alcohol
and narcotics that have an impact on work performance and that may disrupt the normal
performance of the same shall be treated as the foregoing cases.



5.5 SMOKING

The Company complies with the legal rules containing provisions on the smoking ban in all
public places, including workplaces, and prosecutes violations, in particular those that may
generate dangers for safety and health.

6. CONFIDENTIALITY
61 PROTECTION OF COMPANY INFORMATION
The information, knowledge and data acquired or processed during one’s work

belong to ltalpizza, must be considered strictly confidential, must be appropriately
protected according to legal rules and corporate policies and may not be used,
communicated or disclosed, either inside or outside the Company, except in compliance
with the applicable legislation.

Recipients must align their conduct with the utmost confidentiality, in order to safeguard the
assets—also intangible—technical, financial, legal, administrative, personnel management
and commercial—of ltalpizza, even in the event of termination of the employment
relationship or change of duties, in line with applicable legislation and corporate policies.

Information obtained by reason of one’s corporate role may not be used for personal
advantage or in ways contrary to the law or that are detrimental to the Company’s
objectives.

6.2 PRIVACY AND DATA PROTECTION

The processing of data acquired and managed by anyone acting in the name and on behalf
of ltalpizza must respect the legislation on the protection of personal data and privacy and
must comply with corporate procedures.

6.3 INFORMATION SYSTEMS

In carrying out its activity, the Company adopts appropriate security measures to protect its
data and IT systems against access by unauthorised people and against damage of any
kind, and also adopts appropriate measures to prevent any abuse on third-party IT systems
to which collaborators have access in the performance of their duties.



7. ENVIRONMENT

ltalpizza is aware that the protection of all the environmental resources of the planet is a
matter of primary importance. To this end, it undertakes to assess the environmental impact
of every current and/or future activity and to comply with the law and regulations on
environmental matters.

In line with its approach of attention to environmental and territorial issues, the Company
undertakes:

» to maintain the environmental management system (ISO 14001);

» to use energy and natural resources efficiently;

» o observe the regulations (national and international) for the protection of the
environment;

» 10 maintain close and constant collaboration with local authorities on environmental risks
connected to the performance of production activity.

8. HEALTH, HYGIENE AND SAFETY AT WORK

The Company undertakes to maintain the OHSAS 18001 management system and to
promote the health and wellbeing of its workers and scrupulously observes all regulations
in force on hygiene and safety in the workplace, in order to promote and enhance the
aptitudes of each person, guaranteeing fairness and dignity and guaranteeing suitable
opportunities for professional and career development.

Decisions on occupational health and safety are taken on the basis of the general principles
of protection of health and safety of workers such as, by way of example:

= avoid risks and combat them at source;

= assess risks that cannot be avoided;

= adapt work to the person, in particular as regards the design of workplaces and the
choice of work equipment and working and production methods, also in order to alleviate
monotonous work and repetitive work and to reduce the effects of such work on health;

» take account of the degree of evolution of technology;

» replace what is dangerous with what is not dangerous or is less dangerous;

= plan prevention, aiming at a coherent whole that integrates, in the same technology, work
organisation, working conditions, social relations and the influence of factors of the working
environment;

= give priority to preventive measures over protective measures;

= give priority to collective protective measures over individual protective measures,

» provide adequate instructions to workers.

The internal rules and procedures on risk prevention and protection of health and safety in
the workplace must be observed by all Recipients.



Each company worker must receive sufficient and adequate training with particular
reference to their workplace and duties. This must take place upon hiring, transfer or
change of duties or the introduction of new work equipment or new technologies, new
substances and dangerous preparations.

9. QUALITY AND FOOD SAFETY

ltalpizza is committed to guaranteeing the highest quality and food safety of its products
and invests in research and development. Improvement and innovation activities involve
and oversee the entire supply chain, from the careful selection of raw materials to
production processes, from packaging to distribution. Italpizza’s suppliers are approved on
the basis of precise standards of quality and safety, of reliability and of the service provided
and are subject to periodic inspection visits. ltalpizza is subject to qualitative audits by its
customers. In addition, independent control bodies certify the product and the system.

10. TRAINING AND INFORMATION

The Company undertakes to disseminate the Ethical Standards to all Recipients and to train
and inform the aforementioned parties, on the basis of the role and responsibilities
entrusted, of the corporate functions performed and of the professional position held, with
regard to the provisions of Decree 231, to the offences that said decree aims to prevent, to
the laws, to the ethical principles and to the corporate procedures to be observed and
respected, through corporate meetings, training and periodic information activities.

It undertakes to promote the respect of the principles of these Ethical Standards also
among suppliers, distributors, consultants, contractors or subcontractors or through
business partners, consortia, joint ventures.

1041 DISCIPLINARY SANCTIONS

The violation of the duties contained in the Ethical Standards, even if aimed at pursuing a
corporate interest or consequent to an order given by a hierarchical superior, constitutes a
contractual breach and a disciplinary offence and, as such, may be pursued and sanctioned
by the Company under the legislation in force.

Any violation of the above rules must be communicated to the Supervisory Body and
represents, if established:

* in the case of employees and managers, a contractual breach in relation to the
obligations deriving from the employment relationship and in line with the applicable CCNL;
* in the case of directors or statutory auditors, the non-observance of the duties imposed



on them by law and by the Articles of Association;

* in the case of external collaborators, consultants, business partners, agents and suppliers,
according to what is provided by the specific contractual clauses included in the
engagement letters or in the contracts, the termination of the contractual relationship, or the
right of withdrawal from the same, without prejudice to any claim for damages should such
conduct cause damage to the Company.

Reference is made to the corporate procedure on the Sanctioning System.

10.2 REPORTING VIOLATIONS

Anyone who becomes aware of a violation of the principles stated in these Ethical
Standards, of the law, or of any Company procedure, must promptly report it to the
Supervisory Body (Organismo di Vigilanza), marking the report as “CONFIDENTIAL”.

Contact details:
odv@italpizza.it

Supervisory Body (OdV)

Likewise, if there is any doubt regarding the management of a specific professional
situation, employees, collaborators, directors and, in general, all Recipients of the Code of
Ethics must contact the OdV for guidance.

No one will be subjected to retaliation for having communicated a founded suspicion of
violation of these rules.

All data contained in reports submitted to the Supervisory Body will be processed in
compliance with the applicable data protection legislation.



